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Ifam fan faddict f{ fThefillegal fsubstance f{ frhocolate fis frhocolate f{ fafivhole fnew
universef{ fffvimpsfl f{ fafbywordfforthigh quality fchocolatef( fAfnegative fspinfifA
positivefspinf{ fusingfNorwayfandfFinlandfiofpromotefbeachfholidaysf{ fwouldfhave
ustbelievef{ fafronvenientfexcusef{ fivallfStreetfandfMainfStreetfhavefnothingfiofdo
withfeachfotherf{ fanfunwittingfrolefmodel

Hefifhisfithim DanielfPeter HenrifNestl fi 128 97 /itfi2 92 =
Hershey sfbarfifDairyfMilk f{ fiheyffi2 % = thesefchocolatiers f{ fihemffi 3 92
=fihefAztecs f{ fThefiwoffy 3 97 f{fitffi 4 3 = Switzerland f{fitfhi ) 95 = the
manufacturingfsector f{ fihesefrountriesfi 91 =

1960 H} - 1967 - 1975( =) - 70% - 23% - 11% - 3 -
164 - 174 -1847 - 1875 - 1879 - 1970 1990 - 9009 - 40%
10~20% - 10% - 60~70% - 80~90% - 1980 - 2008 - 1694 - 2020~22

to A - gotthookedfifi - otherfthanfifiwouldff
) - enoughfoffaftfi  + tofVfifthatfoffifsofi fihatfithavingfp!p!fifbefsaidfiofhavefp!p!
fwhichfisftwhyfifgz 8 - + Oftfi : whatfifi :
what# . = - usedftofbefplp!fifforfrfnotfiingfifi + which

enterprising unenterprisingfifdependable unreliablefifdismissive appreciativefi
re ned crude fi fiprevalent rare fi fibasic sophisticated fi fidecline expand fi
proponent opponent fi fi marginally substantially fi fi feeble robust fi
unwitting deliberate

2k (130  92) / changesfinfproductivity fnotfrchangesfin
demandffi) 91 f( fservicesfarefbecomingfrelativelyfmorefexpensiveffi) 43 f{
becausefitfisftheirfmainfrustomerffi) 95

A= (128 94-96): 1847 A A=) This
ismotfbecausefi ffi d fi fitfwasfbecausefi ffi
2y (127 Y4128 M) 2 2 12 o

,129  95) U

(126  91-94): v o2 A = M&Mf1 fM&Mfi [AR= =1
]j] . = /l\j]-
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Ll ¥
16 < A4 R&DffI (130 96-131  91): R&D  60-70% - 80~90%
o x| El :
QuIzZfRt 2 - True(Falsef? oF
|
a v} ' '
AT g E]
1960 HHM&M) - 1967( 23 ) - 1975( &) - 70% - 23%(Dairy
Milk fifi %fflershey fifil Al ( A )14 ( ) - 1847( ) - 1875(n] ) -
1879( %) -1970 (& @& )-1990 (B & )- 900% ( ) - 40%  10-20%
( &l ) - 10% - 60~70% - 80~90%(R&D) - 1980 - 2008 - 1694 - 2020~22. 1967 ,
1975 A B ( : 5 : CF
A & - Lottefiffry sfifLindtf&fBpr nglififNestl fifDanielfPeterfifienrifNestl fiffostein
Hauge Ii A & 1-4 = 49
True(Falsefi (1967 1975,11%  23%, , 1641
174 o ,1875 1879, | , S
Z< I v Zk ). c (itfisfbelievedfifarefsaidfiofifprobablyfifhighlyflikely)
Al A T (wouldfhavefusfbelieve) 7 A
m1-2. Chocolate (126~131 )
(2" 2 M&ME ¢ Z A= zd
= =+ 1847 I 1875 0| Y -1879 A = =
BodE  ua E af 4
3 o] 4). & ( ) vsfi : vsfi
( o )
126 ¥] Fernanda sfbrowniesffi = FernandafReinert f? & - 9] - g
126 91-93 B ' '’/ 1960 A =2 A =R A=
M&M
126 94 o= d A= / o] =
A
126 95 A 1967 - 1975 FE( = - Lotte) &
4
126 16~127 A A 60 z / A (QF )
a5 d
127 91~-92 A= d / Hersheyfl %fifDairytMilkfy . %fifi 22 AR
127 93~128 91 By z- x- / b / : -
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128 92

128 93-94
128 95-96

128 97

1297 -9l

129 92-94

129 95-130 A

130 91-94

130 95-96

131 91-93

131 94~95

N 1-3.

1960

al
i

Hersheyfi#

Fu
ri

A FZH  (1847)

( 9 )
.3 =
C )
2l 164 - xocol tlff fi Ao A
24 3/2ffFry sfoffBristol % 50

320fDaniel fPeterffi

= Y
E = 3 -
)
B 4% 1970 - 4 o
Q
o
HH 1 =1 g 4
B 2 B o =
5] =
=
g 9 =
1980 d
2 o =4
&
A]
=3 - TV -3y
Y - 70%
g 2
7F (11%)
( =
i Z)
= Y
A Y ?
E g - (
At
A 4l

B

AW

HenrifNestl fifNestl f&4] - 1879 Lindtf&fBpr ngli

£ /A 3
/1990 E o /
A1 /A 2
40%  10~20% / 2+
A4
g/ (RDfI) 2) %ffB) 4) %)
C2E& 32y 2008 /

A/ P
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AW
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o A o z 4 =
z ( g )
o Al 3 o b
# z 24(130 95)
2 - A 0 A A( =3
2229 4 )
14, : 2 £ o
( )
Chocolateff8 %9 Fernanda sforowniesffi = FernandafReinert fifl] - O] =
! 1960 oA 3 A ='" A" = M&Mffi =
g )
el % 2 2 : 2 ( -Tveh =a- )/
g e ( 2 # )
o] £ 2|(Dolefgzo] 3 ©f - Spam) - (Tang) - A = A
H/ I (M&MffHersheyfd] 2y )
29 1967 - 1975 F 8 (Lottefifi 2 #9%- I8 'gh
) = El 54
Y (QF ) HotelfChocolatffi  fiflindtf&fSpr ngliffi fifPierrefMarcoliniff] fifRepublicafdel
Cacaoffi 2 fi fivalrhonaffi & fi( f o] . 32
= A 45 d
FZH s+ (BBCA ) Hersheyfl1%fifCadbury stDairyfMilkf23%(Z 2y’ at) / 70%
iy Z( £ M&MfifReesesfifi Snickers) - & - Toblerone fi fFerrero
Rocherffi ol fif (Terry sfChocolatefDrangefifi - Ja afCakes)
0 A= / KitfKatfifTwixfi
A -4 F
3 & 2l Fd(kokoa) - = / - A
23 - = GEEE )
Theobromaftacaofifi /3 = /
= i Z( )
£ 2 -3 o E9 /E -
s 4w / of -3
E )
g ZC - 16 A = g} xocol tl /
/_KI:! . <17 ;\{_]
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A =24 1847 fiffry sfoffBristolffi *x g Cadbury sfoffBirminghamfi
Rowntree sfoffyork fifi a9 -
o] I3 1875 - 2 DanielfPeter (HenrifNestl fgt ) - %
E 3 Nestl
Z(conching) 1879 fiindtf&fSpr ngliff fif I A - A =
G|
= AP 4 ] A/ A ¥l
9( 3 )/ A e A
B 4% 1970 d A( ) /1990
s o (g 9 A $
A Al =4 < eag <9 1) 900 - (
m -4 A /A =2
o R 40% 10~20%¢2 2t ( @ ) /
Strawberry &}
A d w2 4 ] ( : vsfi 8 -
)/ d =7 ( 3 )
R&D e -4 Z = A4(130  95) - El
(131 ifjosteinfHauge) / . : o 10%AR&DH0~70% - O]
80~90%
z 1980 d 28 2Y 2008 A ZE =
2 /132 ifi F 1694 (Y2 A El
gl 19(2020-22) 5 Al YA - Al z
E:“ A}
o A A( : d)/ =™ d F ( il
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Fernandas fi brownies fi ffrom
Fernanda fReinert fia fiNorwegian
friend

Ithavefaftonfessionftofmake!fifam
anfaddict!

Myfhabitfstartedfinfihefmid 41) s
whenflfivasfaftoddler fffies fifwas
precocious

Thefillegal fsubstance fthat fifi rst
gotfhookedfvasfsmuggledfout fof
Americanfmilitary fbasesfandfsold
infolackfmarkets

ItfwasfralledfM&Ms!

BlackfmarketfinfM&Ms7 fifamfnot
makingfitfup!

the fimporting fof fforeign figoods
otherfthanfthefmachinesfandfthe
rawfmaterialsfdirectly fneeded ffor
the ficountrys fiindustrialization
wasfpanned

enterprising fiKoreans fismuggled
smallerfronsumerfitemsfonfaflarge
scalefoutfoffthefAmericanfmilitary
bases fthat fdotted fthe frountry fat
theftimefffvefstillfhavefsome

werefsoldfonftofitinerantfpeddlers
who fiwould fithen fisell fithem fito
middle classffamiliesfwithfafpitfof
extraftashftofspare

El ,

o

whenfifi o]

gotthookedffi & getthookedfon fi

g -3

Meoo® A

)
=

- makefup

the fimportingffi ~ fi fwas fi flother

thanfife]

whofifg:

(enterprisingfifdot)

would
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126 954 Chocolates filike fiM&Ms fiand o]
Hersheyfmilkfthocolatefbars fwere
amongfthefmostfpopular

126 95 % No fione fiproduced fichocolate fin o] 3drH(1967 1975)

Korea funtil f141 2 fiand fit fwasn t
reallyfupfrofmuchfuntilfi420 fwhen
wefgotfthefGanafthocolatefbar

126 95 % made fiexclusively fiwith ficacao =2 2} - 0]
beansfimportedffromfGhanafi foy
Lottefronfectionerfi fitfisfstillfthe
country s flongest running fbrand
offthocolate
[ ]
B}y o} =2 A = 1960 B}
9 (T E, | ). 2 A 2% =
2] g , dM&M ¢ . M&M , g9 )
= 4 9 2 o ,
, , 29, S =%
= 4 7, 3 £ (2 = )
gl =2 . Dolefgto] % ©]3t Spam )
(Tang ), , o, 23 = 4 , At Z A
M&M HersheyfH] a4z 9
1967 23 of 1975 ob . 1975 2 Lotte
g 2 493 Zd ¥ (3@ gh , h
°F ). 24 = ¥ 3 a4
]
Ifhavefafronfessionftofmake!fifam fanfaddict!/ffafconfessionfitofmakefsfi to A ( =35 ).
makefafronfessionffi 1 Z %X =
Myfhabitfstartedfinfthefmid 41) s fwhenfifwasfaftioddler : 3 + whenfsfi (A the
mid 41)sfi Y. infthefmid 41) sfsfi4l) Hf
Thefillegalfsubstancefthatfifi rstfgotfhookedfwasfsmuggledfoutfoffAmericanfmilitaryfbasesfandfsoldfinfiblack
marketsfinfSouthfkoreafof fmyfchildhoodfHget fhookedfonfi ffi s I thefsubstancefthatfi
rst fgot thooked fon on 5 . Thefillegalfsubstancefi fwasfsmuggledfi fandfffvas
soldffi =
BlackfmarketfinfM&Ms7fifamfmotfmakingfitfup!ffBlackfmarket finftM&Ms7fsfi - g
( Al ). makefupfefffi i
thefimporting fof fforeign fgoods fother fthan fthefmachinesfand fthe fraw fmaterials fdirectly fneeded ffor fthe
country sfindustrialization fivasfbanned : thefimportingffi Gl , fi fwastbanned!
otherfthanfifsfifi . directlyfneededfforfi frfrawfmaterials 3

SmugglingfinfthingsflikefrarsfandfT'Vsffromfabroadfwasfveryfdi cult fbutfenterprisingfKoreansfsmuggled
smallerfronsumerfitemsfonfafiargefscalefoutfoffihefAmericanfmilitaryfbasesfihatfdottedfihefrountry :
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Smugglingfi fi  wasl!fthatfsfi (A thefAmericanfmilitaryfbases)  dotted!fonfaflarge
scalefrfi &

werefsoldfonftofitinerantfpeddlers fwhofwouldfthenfsellfthemftofmiddle classffamiliesfwithfafbitfoffextra

cashftofsparefffsellfonfiofl fefffd g+ fi .8 + whofsfi . wouldfrfi 5t
(- ). cashfiofsparefefi ( to A ).

itfwasn tfreallyfupftofmuchfuntilfi420 fwhenfwefgotfthefGanafchocolatefbar fmadefexclusivelyfwithfracao

beansfimported ffromfGhanaffnotfupfiofmuchfefi & of . notfAfuntilfBfrfB Alfmade

exclusivelyfwithfi frfthefGanafcthocolatefbar x

LIy )

confession HE admission

addict

precocious advanced

substance ] material

hooked ) = addicted

smuggle al] =28 = bootleg

blackfmarket

ban = prohibit allow

enterprising 2 ) o resourceful unenterprising

dot scatter

itinerant = travelling settled

peddler AF hawker

exclusively | solely

longest running £ =

o [ 9= % FernandafReinert (4 o g . : )/
= 1960 BEA =2 F( ) Z'2 A= M&Mffi =

g )/% o4 d= ( - TVfifi A I ) - TV
o] 3 g a ( = = )
& 2l(Dolefgo] g ©] - Spam) - (Tang) - - - 2 T 4 A/

I A (M&MfifHershey A g ) / F: 1967 - 1975 g -
1975 F A (Lotteifi 2 9% - I3 'gh 'h o )- Z = =
A Ifamfanfaddictfefi T o H} / Thefillegalfsubstancefsfg! Ealsls 2 A
o) M&MI{ fifamfnotfmakingfitfupfefi H 7 A / youfnamefitfrfi / enterprisingfKoreansfr

1= -2 / notfreallyfupfrofmuchfrfi420 | Gl / 126 92 thatfffi rstfgot
hooked fefThefillegal fsubstancef{ fi,1 943 Itfefi & Z /126 94 itffnakingfitfup frfM&Mf
thatfflotted fefthefAmericanfmilitaryfbasesfifwhofefitinerantfpeddlersfifthemffellfthem fefp] /126 95
itffwvasn tfupfiofmuch frfi T3 - itfthefh finfit fefigh fifitffsftill 2,

10
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1960 Ht

M&M &

126 96-128 91

126

126

127

I

127

4n

127

127

127

127

127

126 96 -~128 91

16

q7(127

n

2=

92

92

92

(126

(126

2

17

17

I fhave fspent falmost fsix fdecades
constantly fstruggling fwith fifind
usuallyfgivingfinfio fmyfdesirefto
consume f1 everything fi and
anything fithat fihas fito fido fiwith
cacaofbeans

in falphabetical forder fso fthat fi
don tfshowfanyffavouritismfherefi
Hotel fChocolat ffBritish fLindt f&
Spr ngliffiwiss fi

Ifamfnotfenoughfoffafronnoisseur
tofputfmuchfvaluefinfthefsingle
estateforiginfoffracaofbeans

Ifrannot fresist fthe fintensity fand
the ficomplexity foof fi avours fiand
aromas fithat fithey fiare fiable fito
conjure

Liking f1those fivery fire ned
chocolate fiproducts fihowever
doesfnotfmeanfthatfifamfafsnob!fi
takefchocolatefinfallfitsfforms!

rather firudely fidismissive fiof
Hershey s fchocolate fbar ffor fnot
havingfenoughfthocolatefinfit

itfthasfonly fi % frhocolatefi fless
thanthalf fthat fof fafcthocolatefbar
that frontains fso flittle frhocolate
that fit fdoes fnot fdare frall fitself
chocolate fi fiCadbury s fiDairy
Milk fiwith fia fi, . % fichocolate
content

1 fstill fhave fa fvery fsoft fspot ffor
Hershey s fihaving fiacquired fithe
tastefforfitfduringfmyfM&Mfdays

forfme frhocolatefisfchocolatefi
whetherfitfisf?) % f; . Y%forfi %

11

El , T

spendftfi  + -ingfifgivefinftofifi

softhatfid - o]

enoughfoffaftfi  + tofVfifif-o]

rO[r
ol

theyfrfthesefthocolatiersfiftonjure

doesfifi

forfth A -

thatfoffifsofi fthatfifi (1%  23%)

ol

whetherfAA fBforfCfifi
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127 93 Ifwill thave fto fvote ffor fpeanutsfi
the fiHoly fiHazelnut fiTrinity fiof
FerrerofRocherfi fifamfpartialfto
orange fi and fi chocolate

combinations

Introduce fi our fiffwith fi fat
especially fbutter fand fsugar fto
chocolatefandfyoufarefrreatingfa
wholefnewfuniverse

127 944

127 94  chocolate fidigestives fiare fimy
~ absolute fifavourite fi fichocolate
chip ficookies fthat fi ficannot figet

enoughfof

127 95 % Iflovedfdrinkingfchocolateffhokoa
as fwe frcalled fit fin fKorea fthen

although fthese fidays fil fidrink fit
rarely fhaving fmoved fon fto ftea

andfto ee

127 5
(128 )

addfafrouplefoffsquaresfoffafdark
chocolatefbarfwhenfmakingfchilli
confrarne fwhichfworksfwonders

28 A -128 11 chicken fiwith fimole fipoblano fia
sauce fmade fwith fchocolate fand
chillifi fifrouldfgofon!fButfyoufget

thefpicture!

M&Mf & 60 ,
( ). |
% of ot Gl HotelfChocolatffi

RepublicafdelfCacaoffi & fValrhonaffi &+

|y |BYS
) —_— AN AN =2

At @

it
H

A

A

t
fu

ot W&

. 2
2 Cadbury  DairyfMilk 3
' ' Hersheyfi 23
Hersheyhi FH 1% ,
T 3 23% Cadbury DairyfMilk

A

#u} =
70%

Reesesfi |,

Hershey 24

= = (

= [e]

= M&M fi
Toblerone fi o]
A

23 9

)

) ) ) )

12

fLindtf&fSpr ngliffi

ot

23%

FerrerofRocher

(Terry sfChocolatefDrange fi

AV

befpartialfiofifi g o]

+ andfifi

cannotfgetfenoughfof

asfrisfrfvaif

+ : which

°
[

M= C
20 —

fPierrefMarcoliniff

9

a %

o2

A A 3

[r

4 =a

of A % .BBCfi
I A
M&Mf1 & =
11% A=)l .2
Snickers).

. 20

2d o 4 A

) & El o]
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3 Twix 2 Iy , I A F(Maryland fPepperidgeffarm fi 2l
A, ) 3 A g s : A
FAH ' ' 74 ) g =2 g 2 A of
2] g =5 ¥ ZH & Z A 2
, 3 2| FE A U 4 PN
o FHX g 3 5 =S 3
9, 4 5

Ithavefspentfalmostfsixfilecadesfronstantlyfstrugglingfwithffindfusuallyfgivingfinfio fmyfdesireftoftonsume

everything fand fanything fthat fhas fto flo fwith fracaofbeansfiFspendfrfi ~ + -ingfrfi ( ) ¥

strugglingfwith  givingfinflo 2 . thatfsfi (A everythingfand

anythingfi fi  has !fhavefiofdofwithfrfi

infalphabeticalforder fsofthatfifdon tshowfanyffavouritismfhereffsofthatft fSfrfVEi
¢ % o

myfdesire 3F g

# ).«

Ifamfnotfenoughfoffafronnoisseurfiofputfmuchfraluefinfihefsingle estateforiginfoffracaofbeansfi forfioffuss

aboutfthefdi erencesfinfi avourfibefenoughfoffafrfi +tofWfri® & = ~ A - g
s ' tofput3t toffuss  ord] .

Likingfthosefveryfre nedfrhocolatefproducts fhowever filoesfnotfmeanfihatfifamfafsnob : (Liking
) doesfnotfimean!fhoweverfrfi ( ).

itfhasfonlyfi %frhocolatefi fiessfihanfhalffihatfoffafthocolatefbarfihatfrontainsfsoflittlefrhocolatefthatfitfioes
notfilarefrallfitselffirhocolate ffthatfoffi frfthefchocolatefrontentfoffi fit B} that !fsoft
littleftfi + thatfefi ~ . dareftfi (call).

Ifstillfhavefafveryfsoftfspotfiorfilershey s fhavingfacquiredfiheftastefforfitfduringfmyfM&Mfdaysfihavingftfp!p!
=2 (A o] o], ). havingfi acquired® = . havefafsoft
spotfforfefi

Introducefi our fffvith ffat fespecially fbutter fandfsugar ftofrhocolatefandfyoufarefrreating fafiwholefnew
universe : + andfefi . .introducefAfiofBfffA B Y

Whenfifwasfafkid fiflovedfdrinkingfchocolateffhiokoa fasfwefralledfitfinfKoreafthen falthoughfthesefdaysfi

drinkfitfrarely fhavingfmovedfonfiofteafandfrto eefffdrinkingfrchocolatefrfed FH( kokoa

2). asfwefralledfitfrfi 2 . havingfmovedfonfrfg- ).

DN

decade 10
givefinfio ~ T yieldfto resist
upmarket high end downmarket
favouritism %4 partiality impartiality
connoisseur < expert novice
fussfabout ~ 3
conjure [ produce
re ned A s sophisticated crude

13
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AV

g (8t )
snob , 2] 2t
dependable reliable unreliable
dismissive 7t , contemptuous appreciative
softfspot PL¥S) fondness dislike
sco A devour
partialfio ~ fondfof
o] 60 = 3 E( T )/ A (& of
oF ): HotelfChocolatffi ~ fifLindtf&fSpr ngliffi fifPierrefMarcoliniffi| fifRepublicafdelfCacaoffi & fi
Valrhonaffi & fifi 9] . = A 44 | 2|t
ot 3t / d-9 T3 - DairyfMilk 70% - =2
Hershey 7} - BBCHHersheyfi %fifDairyfMilkfy . %fiftM&Mfi & = A A/ =
Snickers fifi - TobleronefifFerrerofRocherfifiZ 0| 7t 2 iy ot / O
g / kokoaffi 2 . ffi =) Iy E
- X (= ) - = . softhatfifdon tfshowfanyffavouritismfe @+
Z st / notfenoughfoffaftonnoisseurfrfi g 9 o} / doesfnotfmean
thatfifamfafsnobfsfi & o} / ratherfrudelyfdismissivefrfi 4 = 7 232 / doestnot
darefrallfitself fichocolate frfi ZY =2 A (23%) / chocolatefisfrhocolate fefgt =
Ak / afwholefnewfuniversefsfH| 2 | =2 / youfgetfihefpicturefs
] Y = oF / #:127 A thatffhesefchocolatiersfoftenfhighlight frfthefdi erencesfin

avourfifiheyfrfihesefchocolatiersf{ fi, 2 942 itfBnoughfchocolatefinfitfifitthasfonlyfi % fefHershey sfchocolatefbarfi
thatfhalffihatfof fefthefcthocolatefrontentfifitfoestnotfdare frfCadbury sfDairytMilkf{fi, 2 93 theirffittlefnutfpieces f+
Tobleronefpars - themfBringfthemfon frfi A= = /127 95 itfArinkfitfrarely fefdrinkingfthocolatefi
whichffvorksfwonders f£fi g 4 o]

ok
R

3 Y 1% Hersheyfi , =& - - 0]
23

Jfa

14
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128  92-97

128

128

128

128

128

128

128

128

128

128  92-97

124~

12

12

12

12

92 °]

13
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15

Chocolatefisfmadeffromfthefseeds
of fithe ficacao fitree fifftheobroma
cacao fi fC tefd Ivoire fGhanafand
Indonesiafbeingfthefthreeflargest
producers

Therefisfafdebatefaboutfit foutfitfis

believed fthat fthe fracao ftree fivas
rstfdomesticatedfinfmodern day

EcuadorfandfPeru

Itfwasfenthusiasticallyfadoptedfby
the finations fiof fimodern day
Mexicofl fthefOlmecs fthefMayans
andfthefAztecs

whichfarefoffroursefnotfpeansfout
the fseeds fof fthe fracao ffruit fi
makingfafroldfdrinkfoffchocolate
mixedfwithfcornfpur efandflaced
withfchilli fallspice fandfvanilla

Because fracao ftree frannot fgrow
infthefhighlandsfthatfarefhomefio
the fiAztecs ficacao fibeans fiwere
particularlyfvaluedfbyfthem

The fMayans fand fthe fAztecs fare
saidftofthavefusedfthefracaofbean
asfafformfoffrurrency

in fithe fisixteenth ficentury fiafter
their ficonquest fiof fithe fiAztec
empire fwhichfisfwhyfthefcurrent
names fiof fthe fisubstance fiderive
fromfiheffA\ztecfword fxocol tl

the fiSpaniards fiin fiMexico fihad
takenfthefchillifout fffvimpsfl fand
addedfsugarforthoneyfi ffromfthe
seventeenthftentury

Chocolatefwasfmadefsolidfonlyfin

3/2!fFry s fof fBristol fone fof fthe
thenfiriumviratefoffBritishfQuaker
confectioners

15

2| , 9

befmadefiromfifi - 0]

(itfistbelieved) A=

notfAfoutBfifi - 0] (cold)

(cacao ftree fQ}t ) - ©]

befsaidfiothavefp!p!f? fi

whichfisfwhyfife] g (164 174 )

>
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AV

128 96 % -~ Thisfismotfbecausefdarkfchocolate = not fbecause fi fi fit fwas fbecause fi fi fra+Q)
was fimore fipopular fithan fimilk
chocolate!fit fivas fbecause fall fthe
earlier fattempts fto fadd fmilk fto
chocolatefbarsthadffailed
128 97 H-% solved fiin fi1 320 fiby fitwo fiSwiss! |
Daniel fiPeter fia fichocolatier
created fthe fi rst fmilk fchocolate
bars fby fditching ffresh fmilk fand
usingfpowderedfmilk finventedfby
HenrifNestl
128 97 Theftwoflater fjoined fforcesfwith =~ & to A -9
others fito fiform fithe fifood figiant
Nest]
128 97 Inf1324 fLindtf&fBpr ngli fanother o] 3SF2 (1875 1879)
Swissfi rm fmadefthefnextfieapfin
chocolate fimaking fiby finventing
thefprocessfofficonching
128 97 Switzerlandfbecamefafbywordffor (byword) - o ogg
high qualityfthocolate
g (Theobromafracao) g & 9,
% bl bl 3 %]7
= el = A = =
= =0 = 9q , )
ER x gy HEo
= = .= PN = el
SE 164 A =2l I
A = 2+ xocol tl = A= 2 | 2
g B ( ' = ) A
duyg (" ) 2™ 17A 4 1847 =
3 g & Cadburysfi Rowntrees St ) Frys
T I A o ¥H zA o
zd ad o . zd dq . A A
o A3 Al . 1875
q . = DanielfPeter , B} = £ g HenrifNestl =13
2 B gt o 2 Ex3 ¢ = 4 Nestl AL 1879
Lindtf&fspr ngli q Iy AAE A - S B 1
=2l o SEL oa
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Chocolatefisfmadeffromfthefseedsfoffthefracaofireefi fC tefd Ivoire flGhanafandfindonesiafbeingfthefthree

largestfproducersfibefmadeffrom frfffi i ¥ HE= . C tefd Ivoirefi fbeingfi fr
cl 2l
Therefisfafdebatefaboutfit fbutfitfisfbelieved fthat fthefracaoftreefwasfi rstfilomesticated finfmodern day
Ecuador fand fPerufiffit fis fbelieved frthat fi fefi = ( it fi : ). A g
4 Y o

Aztecsfwerefsuper keenfonfihefracaofbeans fifvhichfarefoffroursefmotfbeansfbutfihefseedsfoffihefracaoffruit
orfracaofpod fmakingfafroldfdrinkfoffchocolatefmixedfwithfrornfpur efandflacedfwithfrhilliffbetkeenfonfs

- . notfAfbutfB!forfefi ( 2). makingfi fefi (& ~ ™HEY ). mixedfiflacedfs
chocolate = 3.
ThefMayansfandfthefAztecsfarefsaidfiofhavefusedfihefracaofbeanfasfafformfoffrurrencyfiibefsaidfiothavefp!p!fs
- & A 2 “ ). AlE " oF

ThefspaniardsforoughtfcthocolatefbackfhomeffromfMexicofinfthefsixteenthfeenturyfafterftheirfronquestfof
thefAztecfempire fwhichfisfwhyfthefrurrentfnamesfoffthefsubstancefderiveffromfthefAztecfword fxocol tl :

2] + whichfsf} A s . whichfistwhyfifsfi & -~ . deriveffromfsfi
Byfthatftime fhowever fihefSpaniardsfinfMexicofhadfiakenfthefchillifoutfifvimpsflfandfaddedfsugarforfhoney :
byfthatfiimeftfiz & (hadfiakenfiffhad fadded) = ~ o | takefAfoutfrfA
Itfwasfbecausefallfthefearlier fattemptsftofadd fmilk ftofchocolatefbarsfthad ffailed fbecause fof fthefresulting
excessfliquid fwhichfallowedfmildewftofdevelop : ¢ Thisfismotfbecausefi Itfwasfbecausefi & 3
. becausefofftfi . allowftfOftfiofVifwhichfrfthefresultingfexcessfiiquidffi !
DanielfPeter fafcthocolatier fereatedfthefi rstfmilkfrhocolatefbarsfbyfditchingffreshfmilkfandfusingfpowdered
milk finvented fby fHenrifNestl fifDaniel fPeterfefafchocolatierfi  !fbyfrfi % FH(ditchingfifusing).
inventedfbyfi frfpowderedfmilk *x
o)
originate arise
domesticate ( ) cultivate
enthusiastically o &l eagerly reluctantly
pod husk
lace ( 5 ) A spike
currency money
conquest A subjugation
derivefirom ~ stemffrom
wimp coward
triumvirate Al , trio
mildew mould
ditch abandon keep

17
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L) )
leap advance setback
byword ,AFR] symbol
o| Y = (Theobromafcacao) 3 = 5
( ) - g - d )/ % =R g &4 -
= (A ) : 2 -y 4
of = El o)/ Zre: 164 | o
2 xocol tl / : g A - 1A A/
1847 - Fry sfoffBristolffi 2 gl . Cadbury sfoffBirminghamfifRowntree sfoffrork &
G A 2l / 1875 2
DanielfPeter (HenrifNestl f8} )& 3 9] A= I = E3 Nestl 8 /1879 Lindt
&fBpr ngli 2( g Az - A) = 4 . notfbeansfbutfihe
seedsfrfi =z 232 o / (wimpsf) = = 2 / thefthen
triumviratefsfigh ) Al / Thisfistnotfbecausefi fitfwasfoecausefi ffgl =
/ thefwizardfoffimilk basedfprocessedffoodfiechnologyfefienrifNestl g ) / thefmextfieap
= 1 7y % 2/ afbywordfforthigh qualityfchocolatefsfi A /

Z:128 92 Itforiginatesfifwasfadopted fefi Z3( ) - itsffnainfproducers fefi & - themffialuedfbyfihem fr
thefAztecsf{ fi, 3 93 theirfionquest fefihefSpaniards - whichffsfwhy =R} 2] /128 94 itffvashi rstforought fr
chocolateff{ fi, 3 96 Thisfefgd ™ o o] - whichflllowedfmildew fefihefresultingfexcessfiiquidff fi, 3
Y2fThefiwofrfDanielffeter HenrifNest! fifwhichffmproved frficonching !

T 1847 o , 1875 o 3L 1879

N
A
kU
r
)
ol
|
2

17-4 =] ? 120 A -94

129 A -94 g2 [ [2] - & ,

oft

29 A A Manyfpeoplefthinkfthatfchocolate
isfthefonlyfthingfthatfSwitzerland
makes fi fiexcept fifor fithose

i

(ludicrously)

ludicrously fiexpensive fiwatches
that fonly foligarchs fbankersfand
sportsfstarsfranfa ord

29 H Thefwidespreadfviewfisfthatfitfisfa that#] - livefon

country fthat fimanufactures fifew

1

thingsfandflivesfonfservices

18
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129 914 Afnegativefspinfonfthisfwouldfbe A - byftfi
thatfswitzerlandfisfafcountryfthat
makesfafliving fby ftaking frare fof
the fblack fimoney fideposited fiby
Third fiworld fidictators fiin fiits
secretivefpanks

N

129 A tacky fisouvenirs filike ficuckoo (probably) 2
clocksfandfrowfbellsffivhichfthese
days fiare fprobably fiall fimade fin

Chinafanyway

ut

129 91 % Afpositivefl fandfmorefprevalentfi + whichfifAfratherfihanfB
spinfisfihatfthefrountryfisfafmodel
for fthe fpost industrial feconomy
in fwhich fprosperity fis fbased fon
services flike fi nance fand fhigh
end fitourism firather fithan
manufacturing

129 924 The fidiscourse fiof fithe fipost thatfifi
industrial fage foriginating fifrom
thefi42) s fstartsffromfthe fsimple
but fipowerful fiidea fithat fipeople
increasingly fivant fi nerfthingsfas
theyfbecomefricher

129 2% -~ Once fipeople fi 1l fitheir fibellies (basicfifsophisticated)
agriculture fideclines fi ficlothing
and ffurniturefi felectronics fand
cars i fieating fiout fitheatre
tourism f1 nancialfservices

129 92 Atfthatfpoint findustry fbeginsfto
decline fandfservicesfbecomefihe

i
i

startingfifi ~ (decline)

dominant fi economic fi sector
startingfthefpost industrialfage

129 934 gained fitraction fiin fithe fi 44) s seeftfDftfi - : (A)
when falmost fall frich feconomies
started fseeing fthefimportance fof
manufacturing fifall fiand fithe
importance fiof fiservices firise fi
deindustrialization

129 913 &% manufacturing thad fbecome fwhat whatfii  (B)
low technology fi low wage
countries flike fiChina fidid fwhile
high endfservices flikefi nance fiT
servicesfand fbusinessfronsulting
wereftheffuture

19
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ofo

129 94 H Switzerland fsometimes ftogether that
with fSingapore fhasfbeen ftouted
as fthe fproof fthat fcountries fran
maintainfafverythighfstandardfof

livingfbyfspecializingfinfservices

129 94 % Persuaded fby fthe fargument fand . (©) - o]
inspired fiby fithe fiexamples fiof
Switzerland fand fSingapore fsome
developing ficountries fisuch fias
IndiafandfRwanda fevenfhavefbeen
trying fito fimore fior filess fiskip
industrializationfaltogether
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Manyfpeoplefthinkfthatfcthocolatefisfthefonlyfthingfthatfswitzerlandfmakesfi fexceptfforfthosefiudicrously

expensivefwatchesfthatfonlyfoligarchs foankersfandfsportsfstarsfranfa ordfffihefonly A (thefonly

thing that . exceptfforfi f&fi . %= thatfsf@ (A watches).

Thefwidespreadfviewfisfthatfitfisfaftountryfthatfmanufacturesffewfthingsfandflivesfonfservices :

that&( s ). fewfti = livefonfsfi &)

afcountryfthatfmakesfaflivingfbyfiakingfrarefoffihefblackfmoneyfdeposited fbyfThirdfiVorldfdictatorsfinfits

secretivefpanksfandfsellingfiackyfsouvenirsffmakefaflivingfrfi . byftfi & 2(takingfrarefoffi

selling !fdepositedfbyfi frfblackfmoney 3

the frountry fis fa fmodel ffor fthe fpost industrial feconomy fin fivhich fprosperity fis fbased fon fservices flike
nancefandfhigh endftourism fratherfthanfmanufacturing : + (infwhich thefpost

industrialfeconomy !fAfratherfthanfBfffB Alfbefbasedfonfrfi

20
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startsffromfthefsimplefbutfpowerfulfideafthatfpeoplefincreasinglyfwantfi nerfthingsfasfiheyfbecomefricher :
thefideafthatfi f£fi thatffdlea Y lasfFasH ( ). nerfsfine ( ).

almost fall frich feconomies fstarted fseeing fthe fimportance fof fmanufacturing ffall fand fthe fimportance fof

servicesfrise : seeftfDftfi (fallfifrise). toffallfifiofrise . startfrfiingfrfi

thefproponentsfoffihefpost industrialfsocietyfarguedfihatfmanufacturingfhadfbecomefwhatfiow technology
whatfefthefthingfwhichfflid 2 = Ifthat &
hadfbecomeffe 2 |

low wagefrountriesflikefChinafdid :

A . A 2 (argued)
PersuadedfbyfthefargumentfandfinspiredfoyfthefexamplesfoffwitzerlandfandfSingapore fsomefdeveloping
countriesfi fevenfhavefbeenfiryingfiofmoreforflessfskipfindustrializationfaltogetherffPersuadedfifinspiredfs

( somefdevelopingfrountries 4 &3t  Persuading ). havefbeenfiryingfefi &
% . tofmoreforflessfskipfrfio |
g (8t )
ludicrously absurdly reasonably
oligarch = ( tycoon
H)
spin (A) , slant
secretive al] con dential open
tacky , tasteless tasteful
unsuspecting 3 unwary suspicious
prevalent 5 widespread rare
post industrial B o industrial
discourse =2
sophisticated A advanced simple
dominant leading minor
traction , support
proponent advocate opponent
tout 9 A promote
o & : E Iy (& 2 4 )
PV 34 2 gl ) -
( 5 B ;) - 0] z g/ %) : 28
2t g o /& 2 1970 3
= $- - 2% 2 /
1990 3 9 ES 4 72 - = A 2
A & dZ o], (& - IThAf A ) S / ( =
4 sk o) = | < 3t those
ludicrouslyfexpensivefwatchesfsfi 8 0] o] £ / AfmegativefspinfifAfpositivefspinfs
r B / (whichfthesefdaysfarefprobably fallfmadefinfChinafanyway) = g
Y () / thefsimplefbutfpowerfulfideafsfét 4 & o / gained
tractionfrf144) A] = 5] Al & / hasfbeenfioutedfasfthefprooffefi = |
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re
~

A / moreforflessfskipfindustrializationfaltogetherfefi & 3 2:129 A itfftfista
country frfSwitzerlandf{ fi, 4 91 thisffpinfonfthis fefi =l - itsffecretive fbanks fr
Switzerland - whichffirefprobablyfmadefinfChina frfruckoofrlocksfandfrowfbellsfifinfwhichfrfthefpost industrial
economyfifi, 4 92 theyfhecomefricherfifmeetfifmovefon fefpeoplefifi, 4 93 thisfprocessfefi & Z

/129 94 thisfdiscoursefsfEt A & - thefargumentfsfi a2 - theirfBconomies fr
o] I_ﬂI_IL /;jl—
Ex-oN Zx 2| B ] , = 4
of @ 4 o
Z 120 95-130 94
129 95-~130 94 2] [2] - 2l , B
129 954 Unfortunately ffor fthe fadvocates B} - - QUIZffrue

of fi post industrial fi society
Switzerland fis factually fthe fmost
industrialized fieconomy fiin fithe
world fiproducing fithe filargest
amountfof fmanufacturing foutput
perfperson

129 95 F partly fibecause fithe ficountry fiis = partly fibecause fi fibut fialso filbecause fi fi
small fifbnly fiaround fi4 fimillion :
people fibut fialso fibecause fiit
specializes fiin fiwhat fleconomists
callfiproducerfgoods fi fmachines
precision fi equipment fi and

industrialfthemicals
129 15 Singapore fianother fisupposed supposedfii ~ + 4t
(130 A ) post industrial fisuccess fistory fis

the fi worlds fi second fi most
industrializedfeconomy

130 A (129 95 UsingfBwitzerland fandfSingapore 1 . is
) as fimodels fiof fipost industrial
service feconomy fis flike fi fhow
shallfifputfit7fi fusingfNorwayfand
Finland fito fi promote fibeach
holidays

130 11 What i is fi  driving what¥ isfifA fmotfBfif
deindustrialization fi1is fi mainly
changes fiin fiproductivity finot
changesfinfdemand
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130 12 % Because fi1 the fi manufacturing 1 - Strawberry Re
process fhas fbecome fincreasingly
mechanized fwe fdon t fneed fthe
same finumber fiof fiworkers fito
produce fithe fisame fiamount fiof
manufacturing fi output fi fhee
Strawberry

130 92 workersftodayfranfproducefmany couldfffiroduce
multiples fof fwhat ftheir fparents
generationfrould

130 92 A fi half fi century fi ago o] 3HH(40% 10-20%)
manufacturing frrook fup fiaround
/) %foffihefworkforcefinfthefrich
countries fbut ftoday fthe feamefi
and fisometimes fieven figreater fi
amount fiof fioutput fis fiproduced
withfi) ) %foffihefworkforce

130 93 not fibecause fithe fidemand fifor Z - haveftfDftfi
servicesthasfincreasedfmorefthan
hasfthefdemandfforfmanufactured
goods fin fabsolute fterms fas fthe
proponentsfoffthefpost industrial
discoursefwouldfhavefusfbelieve

130 93 mainly fibecause fiservices fiare 1 - givenftfi
becoming f1 relatively fi more
expensive figiven fithe fifaster
productivity fi growth fi in
manufacturingfthanfinfservices

130 93 how ficomputers fiand fimobile 4t
phones fhave fbecome fiso fimuch
cheaper fover fthe flast frouple fof
decades fromparedftofhaircutsfor

of

eatingfout

130 93 the fshare fiof fimanufacturing fin o] ( g )
nationalfoutputthasfdeclinedfonly
marginallyfinfmostfrichfcountries
fthefUKfisfanfexception fandfeven
increasedfinfsomefrountriesfffuch
as fiSwitzerland fiSweden fiand
Finland

130 94 Contrary fto fthe fimyth fof fpost 1
industrialism fithe fiability fito
produce fimanufactured figoods

it
ok

- Anchovy

competitively fremains fthe fimost
important fideterminant fiof fia
country s flliving fistandards fiffilso
seefiAnchovy
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B o c o &, All & A , A |
"Madefinfswitzerland fi ( 2008 ) 9,
c ' , Am , 4 A Zk =
2 B <o = A
g o . 4 B o &l 3
A S = cE A
g 2 B 4 & .4 S
q A4 , o = 3 9
of ( Strawberry & ). d g 7 o Al s |
3 . HHA 4 40% 9,
10-20%3 2zt , @ : 4 2 =
= Al = E
d, A 2| o] o] oodE |
2t & o] of . 20
g 5 A 2t = )
A d 2 4 ( I )
Zk o] d g o =,
27 ( Anchovy  Z ).

Switzerland fisfactually fthe fmost findustrialized feconomy fin fthe fivorld fproducing fthe flargest famount fof

manufacturing foutput fper fpersonfiproducing fi frfgt < ( ~ ). per

personfrfi &

Wefion tfseefmanyfiMadefinfSwitzerland fproductsfpartlyfbecausefithefrountryfisfsmallfi foutfalsofbecausefit

specializesfinfwhatfeconomistsfrallfiproducer fgoods fpartly fbecause fA fbut falso fbecause fBfr f1 g A
2 Bfi . whatfeconomistsfcallfi fefi E - (callf¥fOf¥rfC  Of

what ).

Singapore fanother feupposed fpost industrial feuccess fstory fis fthe fworld s fsecond fmost findustrialized

economyfHanotherfsupposedfi frfi ~(supposedfefi & & ). + AF :thefworlds

secondfmostfindustrializedfs & g 4

UsingfSwitzerlandfandf$ingaporefasfmodelsfoffpost industrialfservicefeconomyfisfiikefi fnowfshallfifputfit7fi

usingfNorway fand fFinland ftofpromotefbeachfholidays : (Usingfi ) is!fbeflikefrfi =

~ 2 7t . howfshallfifputfit7fr Q] ( g ?).

What fis fdriving fdeindustrialization fis fmainly fchanges fin fproductivity fnotfrhangesfin flemandfFfwhat?]
isltfi  changes . A fnotfBfFfB Al

wefdon tfneedfthefsamefnumber foffworkersftofproducefthe fsamefamountfof fmanufacturing foutputffthe

samefnumberfofftfi A ) / thefsamefamountfoffi ] . tofproducefr & to A

thisthasthappened fnot fbecause fthe flemand ffor fservices thas fincreased fmore fthan fthas fthe flemand ffor
manufacturedfgoodsfinfabsolutefierms fasfthefproponentsfi fwouldfhavefusfoelieveffnotfbecausefAfrffi
( Itfhasthappenedfmainlyfbecausef8 & ). thanfi hasfthefdemandfi fefi &
(thanfthefdemandfi fhas). haveftfOftfi  (believe) =0 -
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thefability ftofproduce fmanufactured fgoodsfrompetitively fremainsfthe fmostfimportant fideterminant fof fa

country sflivingfstandards : thefabilityfi ~ fi fremains!fiofproducefrfability to A
remainftfi = ~
) )
advocate proponent critic
industrialized 4
precision Zo|(gh) accuracy imprecision
producerfgoods capitalfgoods consumerfgoods
supposed )~ alleged
promote advertise
fundamentally &l basically
productivity e ciency
mechanize automate
multiple
absolute = relative
marginally = slightly substantially
competitively
determinant AA factor
o] =4 g 1 g 1 / 'Madefinfswitzerland 2} =
(900 )+ (e - 4 A)) - E g/ A =4 2 /
2l /B & = g ( 9/
7k ( Strawberry ) - | o Al o . HA 40%
10-20%3 zt (@ ) /¢ z - Al - &
S oS A « - vsfi 8- %) 4
2z (9 ) : : /
= AA ( Anchovy ). Unfortunatelyfforfihefadvocatesfrfi
5] Ht5] / producerfgoodsfi fthatfordinaryfconsumersfi fdofmotfseefsfi x} LT o}
/ anotherfsupposedfpost industrialfsuccessfstoryfefEf & & R} = = " o] /using
Norway fand fFinland fto fpromote fbeach tholidaysfefi 3= ZH} 9 | / fundamentally
misunderstand fe fi / asfthefproponentsfi fwouldfhave fusfbelievefefE} 4 &
E A A d / thefmythfoffpost industrialismfrfe}l & / Z:129 95
itffpecializes fr fSwitzerland fi fthatffirdinary fronsumers fdo fnot fsee frfiproducerfgoods f{ fi.) 92 Thisfpointfe
Bt o 2y A - theirfharents fgeneration frfworkersfioday /130 93 thatfaffservices fefthe
importancefifihisfhasthappened f&ffi & z - - theseftountriesfrfi A=
A A JEBF ¢
o E3
= (e}
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. -, O 130 95-131 95
130 95-131 95 g [1][2] - g , o
130 95 % Many fiof fithe fihigh productivity =

services fthat fare fsupposed fto fbe
replacing fi manufacturing fi
cannot f1 exist f1 without fithe
manufacturing fsector fbecause fit
isftheirfmainfrustomer

130 95 F These fservices flook finew fionly = usedfiofbefp!p!fifE
becauseftheyfusedftofbefprovided
in house fi by fi manufacturing
companies fi  fibut fiare finow
supplied fby fi rms fspecializing fin
thosefservices

131 i Some fieven fiargue fithat fithese
services fshould fbe ficlassi ed fas
manufacturing fiactivities firather
than fservices fffor fthis freason! fi
thankfjosteinfHauge

130 95 Thisfisfwhyfrountriesfwithfstrong = Thisfisfwhyfifi A
manufacturing fiindustries filike
Switzerland fand fSingapore falso
have fistrong fiservice fiindustries
fhlthough fithe fireverse fiis finot
necessarilyfirue

130 96(131 A manufacturing fis fstill fthe fimain o] - (A)
) source fi of fi technological
innovationfi fonlyfaroundfi) %fof
economic fioutput fil) 2) % fiof
R&Dfi f8) 4) %finfi fGermanyfor
SouthfKorea

131 q13d-% particularly fharmful ffor fthe fiUS thatfif (B)
andfthefUK!fSincefthefi43) s fihese
countries fespeciallyftheflUK thave
neglected fitheir fimanufacturing
sectorfunderfthefillusionfthatftheir
declinefisfafpositivefsign

131 1N This figave fipolicy makers fia 4
convenient fexcuse ffor fnot fdoing
anythingfaboutfthefdeclinefoffthe
manufacturingfsector

o|y

- forfth A - Akel
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driven fby flover development fiof

thefi nancial fsector fivhichframe

crashingfdownfinfthef; ) ) 3fglobal
nancialfcrisis

the fifeeble firecovery fithey fihave
generated fff1 fisecular fstagnation
fisfbased fon fanother fi nancial
fhnd fireal fiestate fibubble fi
quantitativefeasing

In fthe fiUK fiinterest frates fhave
never fbeen flower fsince frecords
began fiin fi 14/ fiwith fithe
establishment fiof fithe fiBank fiof
England

stock fmarketsfinfthose frountries
havefgonefupftofhistoricalfheights
whilefthefrealfeconomyftankedfi
WallfStreet fand fMain fStreetfhave
nothingfiofdofwithfeachfotherfany
more

don tfletfthatffoolfyou!fThefsecret
of fSwiss fsuccess fis fthe fworld s
strongest fimanufacturing fisector
and fnot fthings flike fbanking fand
upmarketftourism

even fthe fBwiss freputation fin fthe
eldfoffchocolateforiginatesffrom
the
manufacturing fsectorfi fitfistnot
due ftto fiits ficompetence fiin fthe
servicefindustries

fi ingenuity fi of fi its

The fdiscourse fof fpost industrial
society fforfwhichfswitzerlandfhas
beenfanfunwitting frolefmodel fis
at fbest fmisleading fand fat fworst
harmfulfforfthefrealfeconomy!five
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Many foffthethigh productivity fservicesfthatfarefsupposedftofbefreplacingfmanufacturingfi fcannotfexist

withoutfthefmanufacturingfsector fbecausefitfisftheirfmainfcustomer : Manyfoffthefl fservices 7|
cannotfexist!fbefsupposedfiofvrfi . thatfsfi . itfrfihefmanufacturingfsectorfi
theirfefi =)
Thesefservicesflookfmew fonlyfbecauseftheyfusedfiofbefprovidedfin housefbyfmanufacturingftompaniesfi
butfarefnowfsuppliedfbyfi rmsfspecializingfinfthosefservicesfHonlyfbecausefi frfi ~ . usedftofbe
p'p!f={Hg ~ ( 2 ). specializingfi fefi rms
Thisfisfwhyfrountriesfwithfstrongfmanufacturingfindustriesfi falsofhavefstrongfservicefindustriesfffilthough
thefreversefismotfnecessarilyfirue fAThisfistwhyfifefi & ~ (% ). notfnecessarilyfef} ~
( ).
EvenfinfthefUSfandfthefUK fwherefmanufacturingfaccountsfforfonlyfaroundfi) %foffeconomicfoutput fi)
2) %foffR&Dfi fisfronductedfbyfihefmanufacturingfsector : 3 + wherefefi (A thefuSfand
thefUK !faccountflorfxfifi fi . A +offth (R&D) is!

thesefrountriesfi fhave fneglected ftheir fmanufacturing fsector funder fthe fillusion fthat ftheir fdecline fisfa
positivefsignfthatftheirfnationalfeconomiesfarefmakingfafiransitionfthefillusionfthatfi fifafpositivefsignfthatfi
=5 that!funderfthefillusionfsfi
This figave fipolicy makers fia ficonvenient fiexcuse fifor fmot fidoing fanything fabout fithe fidecline fiof fithe
manufacturing feectorfisfigivefw i 2 + ! (4 %). forfrfi Z(not fdoing) not
2k

thefi nancialfsector fwhichfcamefcrashingfdownfinfthef; ) ) 3fglobalfi nancialferisis : 8! + whichfrfi

(A thefi nancialfsector). comeftfiingfsfi (camefrrashingfdownfefi ).
Thefdiscoursefoffpost industrialfsociety fforfwhichfswitzerlandfhasfoeenfanfunwittingfrolefmodel fisfatfbest
misleadingfandfatfworstfharmful : + (forfwhichfrfafrolefmodelfforfihefdiscourse). The
discourseffi  fi fis!fatfbestfi fandfatfworstfi f£fi ~, ~.
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[5.44]

Even fif frhocolate fis fthe fonly fSwiss made fproduct fyou
havefeverfboughtfi fwhichfisfveryfiikelyfunlessfyoufiivefihere

fdofnotfbefmisledfbyfit!fSwitzerlandfowesfitsfsuccessmotfto
bankingforfluxuryftourism fasfisfcommonlyfassumed foutfio
thefstrongestfmanufacturingfsectorfonfearth!finffact feven
its ffame ffor frhocolate fgrew fout fof findustrial fingenuity5
powderedfmilk fthefi rstfmilkfchocolatefandftheftechnology
offronching!fitfdidmotfromeffromfrleverfservicefi rms fsuch
asfbanksfdesigningfinstalmentfplansfforfthocolatefbuyersfor
advertising flagencies frunning fslick ficampaigns! fiwithout
knowingfit fswitzerlandfhasfbecomefiheffavouritefexample
offthefpost industrialfdiscourse fwhichfmisleadsfusfatfbest
andfdamagesfthefrealfeconomyfatfivorst!fBelieving finfitfis
dangerous!

Countries fshould fbuild ftheir fwealth fon fi nance fand
luxuryftourism!
Switzerlandfshouldfadvertisefitsfthocolatefmoreftleverly!
Afstrongfmanufacturingfsector fnotfservices fisfthefreal
keyfiofprosperity!
Developingfrountriesfranfsafelyfskipfindustrialization!
Swissfbanksfdeservefmostfoffthefcreditfforfihefrountry s
success!

30

Despite fwhat fbelievers fiin fipost industrialism ficlaim fia
country sfliving fstandards fstill fdepend fabove fall fon fhow
competitivelyfitftanfmakefmanufacturedfgoods!fManythigh
productivity fservicesfthat farefsaid ftofbe fraking fover ffrom
manufacturingfi fi nance ftransport fandfbusinessfservices
likefronsulting fengineeringfandfdesignfi frouldfnotfsurvive
without fit fbecause fmanufacturing fi rms fare ftheir fchief
customers! fiThese fiservices fionly fiseem finew fibecause
manufacturersfoncefprovidedfthemfin house fsoftheyfwere
counted fas fmanufacturing foutputéfnow fspecialist fi rms
supplyfthem fsoftheyfarefrountedfasfservices!fSBomefeven
argue fithat fithey fishould fitherefore fibe ficlassed fias
manufacturing! fiThis fiexplains fiwhy fiSwitzerland fiand
Singapore fboth fstrong fin fmanufacturing fare fstrong fin
servicesfasfwellf1 fihoughfihefoppositefdoesfnotfalwaysthold!

WhyfServicesfstillfibependfonfManufacturing
HowfBervicesfFinallyfReplacedfFactories
ThefEndfofftManufacturingfinfRichfCountries
Switzerland sfSecret3BankingfandfTourism
ConsultingfFirms3AfTrulyfNewfindustry
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3. a 3l A ? [5.43]

Whenfitfromesftofoutput fitfisftrue fthatfmanufacturing
hasfbecomefiessfimportantfinfrichfrountries fwhilefservices
have fbecome fmore fimportant! fBut fthe freason fis fnot fas
post industrialfthinkersfwouldfhavefusfbelieve fihatfpeople s
demandfforfservicesthasfoutgrownftheirfdemandfforfgoods
in febsolute fterms! fit fis fmainly fthat feervices thave fgrown
relatively fimore fiexpensive fsince fiproductivity fhas frisen
fasterfinfmanufacturingfthanfinfservices!fThinkfhowfmuch
cheaper fromputersfandfphonesthavefgrown fthanthaircuts
orfrestaurant fmealsfoverfthefpast ftwofdecades!fOncefsuch
relative fiprice fichanges fiare fitaken fiinto fiaccount
manufacturing sfshare fof fnational foutput thas ffallen fonly
slightly finfthefmajority fof frichfcountries fBritainfbeingfan
exception fand fin fa fifew flike fSwitzerland fSweden fand
Finland fitfhasfevenfgrown!

Servicesfhavefgrownfbecausefpeoplefnowfdemandfthem
farfmorefthanfgoods!

Manufacturing s ffalling fshare fmostly fre ects fservices
becomingfrelativelyfrostlier!
Computersfandfphonesfnowfrostfmorefthanfhaircuts!
Rich frountries fshould fstop fproducing frmanufactured
goods!

Productivity fihas figrown fifaster fiin fiservices fithan fin

manufacturing!
4, using fNorway fand fFinland ftofpromotefbeach
holidays a g ¥s| ?
[6.03]

ManyfpeoplefbelievefthatfSwitzerlandfmakesflittlefbesides
chocolate fiand flives fion fservices! fiSadly fifor fthose fwho
championfpost industrialfsociety fswitzerlandfisfinffactfthe
world s fmost findustrialized feconomy fturning fout fimore
manufacturing foutputfperfpersonfthanfanyfotherfrountry!
We firarely finotice fiSwiss made figoods fipartly fibecause
Switzerland fis fa fsmall frountry fof fonly fabout f4 fmillion
people fand fpartly fbecause fit froncentrates fon fso called
producerfgoods fi fmachinery fprecision finstrumentsfand
industrialfchemicalsfi fwhichfordinaryfshoppersfneverfsee!
Interestingly fSingapore fsupposedlyfanotherfpost industrial
success franksfasfthefsecondfmostfindustrializedfeconomy
onfearth!fifreating fthese ftwo frountries fas fexamples fof fa
service based fpost industrialfeconomyfisfiikefusingfNorway
andffFinlandftofpromotefbeachfholidays.
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provingfthatfsmallfcountriesfdependfmainlyfonfservices
choosing fiexamples fthat factually fdisprove fthe fpoint
beingfmade
promotingfiourismfinfrountriesfwithfroldfweather
selectingfthefmostfsuccessfulfrasesfoffafstrategy
showingfihatfmanufacturingfisfdecliningfeverywhere

5. WallfstreetfandfMainfstreetfhavemothingfiofdo
withfeachfotherfanyfmore a |
3 ? [5.44]

Insteadfofftacklingfthefdeclinefofftheirfmanufacturing fihe
UKfandfthefiUSfletfanfovergrownfi nancialfsectorfdriveftheir
economies fover frecent fecades funtil fit frollapsed fin fthe
global fi nancial frrisis fof fi ) ) 3! fiThe fweak frecovery fthat
followedfi feconomistsfspeakfof fisecularfstagnation fi thas
rested fon fyet fanother fbubble fin fi nance fand fproperty
in ated fby fvery flow finterest frates fand fthe fiquantitative
easing fiof ficentral fibanks! fiThe fipandemic fiof fi, ), ) ,,
exposedfhow fdetachedfthefi nancialfmarketsfof fthese ftwo
countriesthavefbecomeffromfthefrealfeconomy!fiVhilefshare
pricesfrlimbedftofrecordthighs fthefrealfeconomyfrrashed
and fordinary fpeople flost fjobs fand fincome! fiTo fput fit fin
Americanfterms fivallftreetfandfMainfBtreetfhavefnothing
tofdofwithfeachfotherfanyfmore.

banksfhavefmovedfiheirfo cesfoutfoffrityfcentres
ordinaryfpeoplefnowfinvestfheavilyfinfshares
thefrealfeconomyfgrowsflasterfthanfthefstockfmarket
centralfbanksfmoflongerfrontrolfinterestfrates

nancial fimarkets fmove fregardless fiof fhow fthe freal
economyfandfordinaryfpeoplefarefdoing
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6.
[6.0Z]

In f1320 frwo fSwiss fmen fi nally fovercame fthe fmildew
problem!fOne fof fthem fDaniel fPeter fwas fa fchocolatier!

Hefproducedfthefi rstfmilkfchocolatefbarsfivhenfi the

abandonedffreshfmilkfandfusedfpowderedfmilkfinstead!fThe
powderfthatfmadefi fhisfbarsfpossiblefhadfbeenfinventedfby
HenrifNest] fandfthefauthorfpraisesfi fhimfasfafgeniusfof
processedffoodsfmade ffrom fmilk!fLater fPeter fand fiNestl
teamedfupfwithfothersfiofcreateftheffoodfgiantfNestl fFour
years fiafter fi  fihisfibreakthrough fiwith fimilk fichocolate
another fiSwiss fi rm fiLindt fi& fiSpr ngli fitook fichocolate
making fa fstep ffurther5in f1 324 fit finvented ficonching fa
process fof fmixing fthe fingredients fby fmachine ffor faflong
time fwhichfimprovedfchocolate sfiexturefandfi avour!

H
D

7. 1

3 X °]

? [5.44]

Chocolatefisfmadefoffracaofseeds fwhichfgrowfonftheftree
knownfasfTheobromafracao!fAlthoughfthefireefisfnativefio
Meso America fGhana fC tefd Ivoirefandfindonesiafarefnow
thefthreefbiggestfproducers!fThoughfthefpointfisfdebated
thefireefisfthoughtfiofhavefbeenfi rstfeultivatedfinfwhatfare
nowfEcuadorfandfPerulfThefAztecsflovedfthefbeans fi freally
thefseedsfoffthefracaofpodfi fandfmixedfchocolatefwithfrorn
pur e fchilli fallspicefandfvanillafiofmakefafroldfdrink!fAsfihe
treefrouldmotfgrowfinftheirfhighlandfhome fthefbeansfwere
especially fprecious fto fthem!fAfter fronquering fthe fAztec
empire fiin fithe fisixteenth ficentury fithe fiSpaniards fitook
chocolatefbackftofSpain fandfitsfnamesftoday fromeffrom
xocol tl fanfAztecfword!
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8. a ) ot ? [5.4%]

ChocolatesflikefM&MsfandfHershey sfbarsfrankedfamong
thefmostfpopularfsmuggledfgoods!fKoreafdidmotfproduce
any fchocolate fof fitsfown funtilfi41 2 fandfitsfchocolate fwas
notfmuchfgoodfuntilfi420 fwhenflLotteflaunchedfthefGana
bar fmadefonlyfwithfracaofbeansfbroughtfinffromfGhanadit
remains fithe filongest running fichocolate fibrand fiin fithe
country! fEver fsince this fiM&M fdays fthe fauthor thasfspent
almost fsixty fyearsfi ghtingfi fandfusually flosing ftofi this
cravingfforfanythingfmadeffromfracaofbeans!fHefalsofloves
thefluxuryfbarsfoffrtopfchocolatiersfsuchfasfHotelfChocolat
Pierre fiMarcolini fand fiValrhona! fHe fadmits fthat fhe fis fno
expert fwho fraresfmuch fabout fwhich fsingle festatefafbar s
beansfromeffrom foutfhefrannotfresistfthefintense fromplex

avoursfthesefmakersfcreate!
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Enjoying fsuch fre ned fichocolates fdoes fnot fmake fthe
authorfafsnob&hefeatsfrhocolatefinfevery fform!fHe foften
picksfordinary freliablefbarsflikefCadbury sfDairyfMilk fover
2) % cacao fbars!fMany ffellow frhocolate flovers fin fEurope
look fidown fion fHershey s fibar fifor fi  fihavingfitoo filittle
chocolatefinfit!/fAccordingfiofthefBBC fitsfthocolatefrontent
isfjustfi % funderfhalffi fihatfoffDairyfMilk fwhosefsharefof
, . %fisfi fsofiowfithatfihefbarfdoesmotfevenfdarefiofusefthe
name fichocolate ! fiStill fithe fiauthor firemains fifond fiof
Hersheys fi facquiredfeftastefforfitfasfafchild!fif fanything
mustfbefaddedftofchocolate fhefvotesfforfpeanuts fandfhefis
alsofpartialfi fiofthocolatefpairedfwithforange!
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A ? [5.4%]

Thefpost industrialfviewfgainedfgroundfduringfthefi44) s
as finearly fievery firich fieconomy fisaw fimanufacturing s
importanceffallfand frhat fof fservicesffA f&risef( frofrisedfin
terms fof fboth foutput fand fjobs! fAs fChina fgrew finto fthe
world s filargest fiindustrial fination fisupporters fiof fipost
industrialfsocietyfclaimedfthat fmanufacturingfhadfbecome
8 fBwhatf{ fihatIfpoorerfrountriesfwithflowftechnologyfand
lowfwagesfdid fwhilefhigh endfservicesfsuchfasfi nance fiT
and fbusiness fronsulting frepresented fthe ffuture ffor frich
nations!fSwitzerlandfwastheldfupfasfprooffthatfafverythigh
livingfstandardfrouldfbefmaintainedfthroughfspecializingfin
services!fffi f@Persuadingf{ fPersuaded9fbyfthisfargument fa
numberfoffdevelopingfrountries findiafandfRwandafamong
them fhavefevenfiriedfiofskipfindustrializationfmoreforfiess
altogether!

fA fB f&
tofrise what Persuading
rise what Persuaded
rise that Persuaded
tofrise that Persuaded
rise what Persuading
1L a , A 3
of ? [6.03]

Thefideafoffafpost industrialfagefemergedfinfihefi42) s!fit
startsfiromfafsimplefoutfi fpowerfulfobservationFasfpeople
grow fricher fthey fwant filever fi ner frhings! fiOnce fitheir
stomachsfareffull fagriculturefi fdeclines!fiVhenftheythave
satis edfotherffairlyfi fbasicfneeds fsuchfasfclothingfand
furniture ftheyfturnfiofmoreftomplexfproductsflikefrarsfand
electronicfgoods!fivhenfmostfpeoplefownfihese fronsumers
startfspendingfonfservices ffromfrestaurantfmealsfandfthe
theatre frto firavel fiand fi nancial fservices! fiAt fithis fistage
industry fstartsftofi fexpand fand fservices fbecome fthe

dominantfsector fopeningfthefpost industrialfera!
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7F d 3 ? [6.0]
Supportersfoffpost industrialismfbadlyfmisreadfthefnature

12. =S

of frecent feconomic fchange! fDeindustrialization fis fdriven
mainly fby fshifts fin fproductivity frather fthan fshifts fin
demand fand fthis fis feasiest fto fsee fin femployment! fiAs
manufacturing fhas fbecome fmore fand fmore fmechanized
— fAidedfbyfmachinesfand feven findustrial frobots
today s fworkers fican fturn fiout fimany frimes fwhat fitheir
parents fgeneration frould!fFifty fyearsfago fmanufacturing
employed fabout /) % fof fthe fivorkforce fin frich frountries6
today fthefsamefamountfoffoutputfi fsometimesfevenfmore
fisfproducedfwithfonlyfl) , ) %foffihefworkforce!

thefsamefoutputfmnowfneedsfiewerfworkersfthanfbefore
peoplefhaveftomeftofwantffewerfmanufacturedfgoods
factoriesthavefhadftofhirefmorefworkersfthanfoefore
manufacturingfoutputfhasffallenfsharply
consumerfdemandfhasfmovedfiromfgoodsfiofservices

13.1 2 9 , = L=} 2
? [6.03]
Thisfwasfnot thowever fbecausefpeople fpreferred fiark
chocolatefiofmilkfrhocolate!

When frhocolate fi rst farrived fin fEurope fit fivas fa fdrink
prepared fin fthe fAztec fvayl fffn  fi fBy fthen fthough fthe
SpaniardsfinfMexicothadfremovedfthefchillifandfsweetened
itfwithfsugarforthoney fandffromfthefseventeenthfrentury
the fdrink fspread frapidly facross fEurope! fffi 1 fChocolate
becamefsolidfonlyfinfi3/2 fivhen fFry sfof fBristol fafBritish
Quakerfconfectioner framefupfwithfthefi rstfcthocolatefbar
tofbe frass produced!fffn fi fAlthough fpeople fhad fbeen
addingfmilkftofchocolate fdrinksfforfafcouplefoffeenturies
thatfi rstfbarfivasfmadefof fdarkfchocolate!fffi fi fThefreal
reason fwas fithat fievery fiearlier fie ort firo fiput fmilk finto
chocolatefbarsthadffailed fsincefthefextrafliquidfietfmildew
grow!fti fifsolvingfthisfwouldfrakefiwofSwissfmen!
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Addfi our falongfwithffatfandfsugar ftofchocolatefandfa
wholefnewfuniversefopensfup!fi fTherefareforownies ffudge
cake fGuinnessfrake fmolten filava frake fand fBlack fForest
cake fialong fiwith ficountless fibiscuits fiand ficookies! fi
Chocolatefisfalsofenjoyedfinfwaysfunrelatedfiofsweets¥asfa
child fthefauthorflovedfdrinkingfrocoa fthoughfthesefdays
hefmostlyfdrinksfteafandfro eelfi fSwitzerlandfproduces
more fmanufacturing foutput fper fperson fthan fany fother
countryfinfthefworld!fi fHlefismotfafgreatffanfofficefcream
butthefwillthappily feat fany fthat frontainsfchocolate!fi  fA
friend ftaught thim ftofstir fa ffew fsquares fof fdark frhocolate
intofchilliftonfrarne fandfinfMexicofhefoftenfordersfchicken
servedfwithfmolefpoblano fafthocolate and chillifsauce!

o

15. Z 1 A ) ¥ ?
[5.43]

The fauthor fronfesses fthat fhe fis fan faddict! fHis fhabit
beganfinfihefmid 41) s fwhenfhefwasfjustfafioddler!

fA fBringingfinflargefitemsfsuchfasfrarsfandfTVsfwasfvery
hard fibut firesourceful fiKoreans fismuggled fiout fismaller
consumer fgoodsfinflarge fyuantities ffrom fthe fiJS fmilitary
basesfscattered facross fthe frountry! flThese fgoods fivent fto
travellingfpeddlers fwhofsoldfthemfonfiofbetter o flamilies!

fB fThefillegalfsubstancefthatfi rstfhooked thimfhadfbeen
sneaked fout fof fUS fmilitary fbases fand fsold fon fthe fblack
marketfinfthefSouthfKoreafofthisfrchildhood!fitsfnamefwas
M&Ms!

ffi fAfblackfmarketfinfM&Ms7fHefistnotfinventingfthis!fBack
then fKoreafpannedfthefimportfoffioreignfgoodsfi firomfrars
andfT'Vsftofbiscuits fchocolatesfandfevenfbananasfi fexcept
for fithe fimachinery fiand firaw fimaterials fithat fiits
industrializationfdirectlyfrequired!

fA 1 fif fi fiB
B fi fiA Hfi§
B fi it fi fiA
fi fiffA fifiB
fi A fif fifiA
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16. a &l : (a),
B &= 71 39 7 ? [5.4%]

Manufacturing fisfalso fstill fivhere fmost fnew ftechnology
comesfirom!finfAmericafandfBritain fwherefitfaccountsfforfa
merefl) %forfsofoffoutput fitfrarriesfoutfi) 2) %foffresearch
and fdevelopment ffR&D &in feconomies fmore ffocused fon
manufacturing fsuch fas fGermany fand fSouth fKorea fthe
sharefisf8) 4) %!fYetfihefpelieffihatfwefnavefenteredfafpost
industrialfagefhasfdonefparticularfdamagefiofthefuSfandfihe
UK!fFromfithefi43) s fiheseftwofrountries fandfthefUKfabove
all fietfiheirfmanufacturingfsectorfwither fimaginingfthatfits
decline fwas fa fhealthy fsign fthat ftheir fieconomies fwere
movingffromfanfindustrialftofafpost industrialfstage!fThis
illusion tfhanded fpolicy makers fafronvenient freason ftofdo
nothingfaboutfit!

fEvenfthoughfmanufacturingfstillfrarriesfoutfmostfof
theffA i fevenfwherefitsfsharefoffoutputfisfsmall
the fUS fand fthe fUK ftook fits fdecline fas fa fsign fof ff8
fandfsofletfitfwither!

researchfi ferisis
researchfi fprogress
marketingfi fprogress
marketingfi flailure
tourismfi  fprogress



Al 3
[ 1] a <QuIZ> (1)~(7) o
< > , = QF (A Z)
g4 9 O,
A b} o .)[10%, 2 ]

Asfafioddlerfinfihefmid 41) s fihefauthorfbecamefhooked
onfM&MsfthatthadfbeenfsmuggledffromfUSfmilitaryfbases
and fsold fon fKorea s fblack fiarket! fiKorea fproduced fno
chocolatefuntilfi4l 2 fandfKoreanfchocolatefwasfnotfmuch
good funtilf1420 fivhenfthefGanafbarfappeared fmadefonly
withfracaofbeansffromfGhana!fHefstillflovesfHershey sfbar
thoughfafBBCfreportfsaysfitfisfjustfi %frhocolate frompared
withf} . %fforfCadbury sfDairyfMilk!fChocolatefi rstfbecame
solidfinfi3/2 fandfinfi320fDaniel fPeter fmadefthefi rstfmilk
chocolatefbarfoyfreplacingffreshfmilk fwithfpowderedfmilk!
Contraryftofpopularfbelief fwitzerlandfisfthefworld sfmost
industrializedfeconomy!

<QUIZ>
th fFrom fwhere fvere fthe fM&Ms fthe fauthor fate fas fa
toddlerfsmuggled7

Answerfforfii®i
ffi finfwhatfyearfdidfthefGanafbarfappear7

Answerfforfifi 1
ffi fFrom fwhich frountry fdid fthe fracao fbeans ffor fthe
Ganafbarfcome?

Answerfforfth 1
ff fidccording fro fa fBBC freport fwhat fpercentage fof
Hershey sfbarfisfthocolate7

Answerfforffft 1
B finfwhatfyearfdidfcthocolatefi rstfbecomefsolid7

Answerfforfifo 1
fh fhatfdidfDanielfPeterfusefinsteadfoffireshfmilk7

Answerfforfth 1
A fisfitfirueforffalsefthatfswitzerlandfisfthefworld sfmost

industrializedfeconomy7
Answerfforfl &1
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Alh412
Blfmilitaryfbases
CH1. %
D!fEcuador
Elffrue

FlfFalse

G'fi320
H!ffreshfmilk
Ifpowderedfmilk
Jifi324

K!fhoney

Lif2) %
M!fBristol

>

N!fi3/2
O'fGhana
Pifsingapore
Q!fpeddlers
R!fi420
Sfdfmillion
THfiotte
ulty) %
Vifronching
W1 %

X!fil 4/
Yifolackfmarket
Z!fNestl

o
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PARTfi/
3 230 . g u ,od 8
W 4-1.35 124 ]|
Partfy & = A2 A E
ol 47 ( o &)
02 o A 9l Zz 9 / otherfthan)
03 2 T3 s . fAnoughfoffaftfi  + tofV
04 S| A= Hershey (2 havingfp!p!)
o538 = = & . fhefsaidfiofhavefp!p!
06 Ei= 24 2 o, % =2 ot . whichf{ fwhichfis
why
07 I o A= o . fhotfbecauseftfi
08 25} d . seeftfOftfi )
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09 g 4 ] . fivhat = / A fnotfB
10 t 9 | ES . fhsedfiofbefp!p!
1 AR AY & o} d .4 %/ forfrimotfiing)

2 | fatfbestfi fatfworstfl
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N 4-2, :
22 9 7
57 A"/
M&M T =/
=y 2
A / A
2 2/3
Hersheyfi fDairyMilk ZY 3+ (BBC)
3
()
A
gE =4 / 2
23 /A
Kl 4 o
2 o 2 (1875)
A g

o}

Partfi /& &=
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3
W43 T 4 17
4 e El (43 94),
o 2 & o ut E 7J9 Chocolate
2z (44 12, = ' of (44 913). 17
Al A o (129 95, < 5
(130  96), ©] g A o (129 94). d, %
130 94 c 7t ah(de ) , 4 17 =
| ( 4 17 4 st )

‘fiContrary ftto fthe fimyth fiof fipost industrialism frhe fability fto fiproduce
manufactured fgoods frompetitively fremains fthe fmost fimportant fi fiof fa frountry sfliving
standards!

1
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